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Q.1.  Define Marketing. Discuss its scope.
Or

Q. 1 Define new concept of Marketing. Compare and contract New and Traditional Marketing Concept.

Q. 2 Discuss in detail scope of Consumer Behaviuor.

Or

Q.2 Enumerate factors affecting Consumer Beha\;iour.

Q.3 What you mean by Marketing Segmentation ? Discuss different types of segmentation of market.
OR.

OR. 3 Discuss basis of Market segmentation for a consumer~groduct,

Q. 4 Discuss in detail role and functions of packaging,

Or |

Q. 4 Discuss stages of Product life Cycle .

Q. 5 Discuss the factors that influenc&ypricing of a product.

OR

Q.5 Write about different pricing policies and strategies .
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