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1 oot(3al w12 9i?7 Aol Geolelel Yeudl ol UssA unatel.
What is marketing? Explain its Emerging trends and challenges.

OR

1 [Qctzel 2ol FElRl [Qotd Al

Explain Distribution channel decisions in detail.
2 [t 1ole] Hecl wal YstA Aot umen .

Explain Distribution Channel's importance and types in detail.
OR

2 (Acirgl 1ol Aueet (ot e,

Explain Channel management in detail.

3 [Aetz@l 29l wledflal uaRsdl FglulRaal wencl,

Explain Facters affecting channels decision.

OR
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Write note on (1) Motivating channel members, (2) Distribution audit and contral.

4 [QecRalell 2eeca] Relal Qo ynesal.

Explain Distribution Location Decisions in detail.

OR

4 [Qcze ol 2R (QeAmel A2@ g7 dot Bldl ual UsIA WHesal.

What is Channe! Gap Analysis? Explain its Sources and types.

5 Qe dslels (Qetza Holell valel vl dof Hecel AHALAL

Explain Alternate Channel Formats' Concept and significance in distribution.

OR
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Write note on 1. Retailer based, 2. Service provider based formats.
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