APui ~ 8016
Principles of Marketing- Il
B.Com. (Sem-4) o

e @ wARHE
Code B0 Total marks- 70

{ ‘.‘. All questions carry equal marks. '

sl 1 (ARl 1ol ol ystal wiual
o 2Ll o
gl 4 [QAcREl Aot oll AR 52l URAUA oAl

ysl 2 Aol o sl ([Qotcdaur 22l

u gLl
Us 2 wRsRs adld ol cesllsdl u:il

ysl .3 HSEoL A el clotsst 25 Hi auldl .

o el

)
1 Ca
i Yl 3 clulot HioL Hiuell oft uglRAl awudl ..
&
f usl ¥ @5 ollelcull (5l uel As )
A, WO ol vuylls yeudl ol i seudl Wkl ..

Cyst U et QR [Qrge 1l wsuell (Sl el ws (AR) ' ;

! o A E-HUBEol B. Act of WSl ..

b -
!
{ ;
i )
g i
i
i H {
1
. ;
; i
i
P
1




4\—%‘)(} fif)

P Principles of Marketing- 1l

B.Com. (Sem-4)
ceone 335

All questions carry equal marks

Qu.1 Discuss types of Distribution channeis.

Or

Qu.1 Discuss factors affecting Distribution Channels

Qu. 2 Explain functions of a salesman.
. Or
Qu. 2 Discuss elements of effective Advertisement

Qu. 3 Discuss steps involved in Marketing Research.

Qu.3 Discuss the methods of forcasting the present demand .

Qu. 4  write short note. — (any one )
A. Recent trends of Marketing B. Rural Marketing
Qu.5 Explainyourviews  {any one).

A. E marketing ' 8. Service Marketing.
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