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L 2 DG oS ESRE
Advertising & Sales Promotion - I

Time: 2 Hours 30 minutes : Marks: 70

1. What is communication? Explain process of communication. 14
OR

I. What is advertising? Explain types and functions of advertising. 14

2. Explain methods of advertising budget in detail. 14
OR

2. What is advertising? Explain its objectives. : 14

3. What is advertising appeal? Explain types advertising appeal. : 14
OR )

3. Write a note on creative aspect of advertising. ' 14

4. What is media? Explain types regarding media. 14
OR '

4, What is media? Give the understanding of media selection and media scheduling. 14

5. Explain legal and ethical aspects of advertising. 14
OR _

5. Describe pre and post test methods of evaluating advertising effectiveness. 14



