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BM- 10 ADVERTISING AND SALES PROMOTION - II

Subject Code : 3394

Time:2:30 Hours|

Instruction: All questions are compulsory.

ENGLISH VERSION

Q.1. How to develop an effective Marketing communication? —Explain.

OR

Q.1. Explain the role of Marketing Communication in context of Advertising &

Sales Promotion..

Q.2. Explain the nature & limitation of sales promotion.
OR
Q.2 What is sales promotion? Discuss the functions of its in detail.

Q.3 Discuss the Methods of consumer sales promotion.
OR
Q.3. Discuss the methods of trade sales promotion.

Q.4. Write notes on: Price off & pop displays.
OR
Q.4. Write notes on: Sampling & demonstration.

Q.5. Discuss the concept & significance of customer oriented selling.
OR

Q.5. What is Relationship marketing ? Discuss the issues of its in detail.
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