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Q-1 Explain the concept of Marketing. Discuss its evolution stages in detail with
examples. ‘
OR
Q-1 Define Market Segmentation. Explain various segmentation basis with
examples.

Q-2 (A) Describe the importance of buyer behavior in detail.
(B) Differentiate between consumers, buyers and organizational buyer
Behavior.
OR
Q-2 Discuss Marketing decision making process.
Q-3 Describe various methods of demand forecasting in detail.

OR

Q-3 Define marketing strategies. Explain various marketing strategies with
examples.

Q-4 Define Product. Discugsydrious product classifications in detail.
OR

Q-4 Explain Variéus product Life cycle stages along with individual stage
Strategies in detail with examples.

Q-5 Discuss various factors affecting pricing decisions.
OR

Q-5 Explain various pricing strategies in detail.
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