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Octobes~-2015
M. Com Semester - 2: MARKETING:

Paper no 204 Consumer Behaviour (2896)

Time: 2 Hours Total Marks: 70 Marks
1 What is Consumer Behavior? Explain Consumer behavior theory and its application in brief. 14
OR

i Discuss consurﬁer buying process in detail.

2 State Internal Determinants of Consumer Behavior, How it affects to C.B. i4
OR

2 Write note on reference groups and social class.

3 What is perception? Explain Consumer perception aspects in detail. 14
OR

3 Explain personality, psychographs, value and life style in context of Consumer Behaviour.

4 Write note on Problem recognition and the information search process. 14
OR

4 Explain evaluation of alternatives and purchasing process.

5 What is diffusion of innovation? Explain diffusion process in detail. 14
OR

5 Explain the adoption process of consumer.



