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. What is advertising? Explain objectives and types of advertising. 14
OR

. What is advertising? Explain nature and importance of advertising. 14

. Describe in detail process of advertising communication. 14
OR

. What is communication? Describe the process of communication. 14

. What is advertising budget? Describe the nature of advertising budget. 14
OR

. Write a note on allocation of advertising budget. 14

. What is media testing? Explain details regarding media testing. 14
. OR

. What is media planning? Give detail understanding of it. 14

. What is effectiveness of advertising? Explain methods of measuring effectiveness. 14
OR

. Explain in detail roles of advertising agencies. 14



