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Paper No-404
International Marketing - VIII
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Time: 2 Hours 30 minutes Marks:

- 1. What is International Marketing environment? Write a detail note on it. -
OR

1. What is International Marketing? Explain its nature and importance.

2. Write difference between product standardization vs. product adaptation.
OR

2. What is product planning? Explain the process of new product development.

3. What is Pricing Decision in International Marketing? Exp]ain affected factor of its.
OR

3. Explain pricing policies and strategies of International Marketing.

4, What is promotion? Explain various promotional decisions of International marketing.
| OR

4. Explain various schemes of sales promotion in International Marketing.

5. Explain type and function of distribution channels in International marketing.
OR

5. Write a note on selection and appointment of foreign sales agents.
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