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Q. 1 Define Advertisement. Discuss objectives of Advertising.

OR

How TV advertising and Internet advertising differ? Discuss.

Q. 2 Discuss steps involved in Communication in advertising

OR

Compare and Contrast Advertising and communicaiin,

Q. 3 Define Advertising Budget. Whatcagg the bases for advertising appropriation?

OR

Discuss how retail adverfising budget is set. .
Q. 4 what are the criteria for selecting advertising Media?

OR

Write a detail note on Media Planning.

Q. 5 Write Short Note. { any one ).

A. Advertising Agencies. = B, Evaluating Advertising Effectiveness.
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