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Explain role of advertising in marketing process. 14
OR

Explain Integrated marketing communication - reason for growth 14

and its role in branding.

Lxplain promotional objectives and types of promotion in detail. 14
OR

Explain DAGMAR approach in detail. 14

Explain Advertisement copy in detail. 14
OR

L:xplain the importance of creativity in advertising. 14

Explain media planning and media mix decision. 14
OR

Lxplain Broadcast media and print media in detail. 14

Short Note: |any two | 14

Pre testing and post testing
Market testing

Advertising research
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