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English version

Q:1(A) Give the meaning of consumer behaviour and state factors affecting it. 14
OR
Q:1(A)(i) Explain Sales Vs. Marketing 07
Q:1(A)(ii) Write a note on marketing mix. 07
Q:1(B) Write answer of following in short.(Any four). 04
1. State Philip Kotler’s definition of marketing.
2. What is marketing environment?
3. A sale is included in marketing. Yes or No
4. Explain consumer behavior.
5. Which are the key factors affecting consumer behavior?
6. State the socialistic marketing concept.
Q:2(A) Describe the concept of product life cycle in detail. 14
OR
Q:2(A)(i) State importance of market segmentation. 07
Q:2(A)(ii) Explain functions of packaging. 07
Q:2(B) Write answer of following in short.(Any four) 04
I. What is branding?
2. Give an example of after sales service.
3. What is market segmentation?
4. Explain trade mark.
5. State strategy of decline stage.
6. Clarify key bases of market segmentation.
Q:3(A) Give the meaning of price and explain different pricing strategies. 14
OR
Q:3(A)(i) State types of distribution channel. 07
Q:3(A)(ii) Clarify factors affecting pricing. 07
Q:3(B) Write answer of following in short.(Any three) 03

1. What is pricing?

2. State different pricing policies.

3. Which are key factors affecting choice of distribution channel.
4. What is distribution?

5. State main functions of retailer.

Q:4(A) Describe different media of advertising in detail. 14
OR
Q:4(A)(i) Write a note on physical distribution channel. 07
Q:4(A)(ii) Explain optimum promotion mix. 07
Q:4(B) Write answer of following in short.(Any three) 03
1. What is physical distribution?
2. What is sales promotion?
3. State characteristics of an effective advertisement.
4. Which are audio-visual of an advertisement?
5. State the methods of promotion.
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