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Instruction: All questions are compulsory.

ENGLISH VERSION

Q.1. What is market segmentation? Explain the bases of its in detail.

OR
Q.1. Write notes on :
(A). Nature of consumer behaviour.
(B). Importance of market segmentation.
Q.2. Discuss the product life cycle in detail.
OR

Q.2. Discuss the role and functions of packaging \if\detail.

Q.3. Explain the factors that affects price8£2a product/services.
OR

Q.3. Write notes on :

(A). Importance of pric&€m the marketing mix .

(B). Discount & Rebate.
Q.4. Explain the role and types of distribution channels in detail.

OR

Q.4. Describe the factors that affects choice of a distribution channel.
Q.5. Describe the various methods of sales promotion in detail.

OR

Q.5. Discuss the merits & limitations of an advertisement media in detail.
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