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- Instruction: All questions are compulsory,
' L ENGLISH VERSION

Q.1. Discuss the nature & scope of marketing.
Co ) _ OR _
- Q.1. Differentiate between selling & Marketing in detail.

Q.2 Write a riotef on Marketing Mix .
- o OrR
" Q.2. Explain the nature & significance of consumer behavior in detail.

Q.3. Discuss the concept & importance of market segmentation.
) f ORrR
- Q.3. Write a note on bases of segmentation for consumer market,

. Q.4. Describe the concept of product life cycle along with diagram in detail.
o - OR -
o Q.4. Write notes 01:'15:5 '
(A). Brand name.
(B).After Sales services .
Q 5. Explam the factors affectmg prlce ofa product / service.
B OR
Q 5 Write Notes on:
(A).Discount & Rebate.
(B).Importance of price in the marketing mix.




