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Instraction: All questions are compulsory.

ENGLISH VERSION
Q.1. Write a note on: basic communication process . 20)
OR
Q.1. Discuss the various types of advertising in detail. (20)
Q.2. Describe the advertising process in detail. (20)
OR
Q.2. Write a note on: Advertising objectives & budget. (20)
Q.3. Discuss the creative aspects of advertising in detail. (20)
OR
Q.3.. Write anote on:
(A) Campaign planning,. (10)
(B) Advertising headlines. (10)
Q.4. Write a note on: advertising media planning & scheduling. (20)
OR
Q.4. Describe the various types of advertising media. ' 20
Q.5. Explain the legal and ethical aspects of advertising. ‘ (20)
OR
Q.5. (A) .Write a note on -Measure the effectiveness of advertising. (10)

(B).Advertising agency roles -Discuss. (10)



