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Instruction: All questions are compulsory.
ENGLISH VERSION

Q.1. Discuss the communication process in detail.
| OR
Q.1. Write the functions & types of advertising.
Q.2. Write a note on advertising media planning & scheduling.
OR
Q.2. Write the types of advertising media in detail.

Q.3.Discuss the legal & ethical aspects of advertising in detail.
OR
QQ.3. (A).Write a note on: Advertising Department,
(B). Impact of Advertising - Discuss.

Q.4.What is sales promotion ? Discuss the functions of its in detail.

OR

Q.4.Write the nature & limitations of Sales Promotion in detail.

Q.5.Write notes on:
(A).Trade fairs & Exhibitions .
(B).Price off.
OR
Q.5. Write notes on: —
(A).Sampling .
(B) .POP Displays .
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