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Instruction: All questions are compulsory.

ENGLISH YERSION

Q.1. Discuss the foreign market entry mode decisions.
OR

Q.1. Explain the nature & scope of international marketing.

Q.2. Differentiate between product standardization & product adaptation.

OR
Q.2. Write notes on;
(A).After sales service.
(B).Labeling.

Q.3.Discuss the factors influencing international price.
OR
Q.3. Write notes on:
(A).Direct mail & sales literature.
(B).Trade fairs & exhibitions.

Q.4. Write a note on: Distribution channel & logistic decisions.
OR

Q.4. Write a note on: Selection & appointment of foreign sales agents.

Q.5. Describe the steps in starting an export business in detail.
OR

Q.5. Write a detail note on: Export assistance & incentives.
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