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Q. 1 Define Distribution. Discus-s decision related to Distribution
Or

Discuss recent trends and challenges of distribution channels.

Q. 2 Discuss types of Distribution Channels.
Or

Define Whole seller and discuss functions of a whole seller.

Q.3 Discués pros and cons of distribution audit and control.
Or

Explain determinants of Channel selection dacision
Q. 4 Discuss functions of Retailing .

Or

Explain direct Marketing, its forms and their merits and demerits.

Q.5 Short Notes ( Any one)

A. Inventory Control B. ( warehosing: planning
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