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Instruction: All questions are compulsory.

" ENGLISH VERSION
Q.1. Discuss the factors affecting choice of a distribution channel. (14)
OR
Q.1. Write a note on order processing & warehousing. (14)
(Q.2. Describe the vatious methods of sales promotion in deiail. (14)
OR
Q.2. Discuss the various functions of salesman in detail. (14)
Q.3. Explain the process of Marketing Research in detail. (14)
OR
© Q.3.Write a note on methods of estimating future demand . (14}
Q.4. Write a note on : Consumer Protection in India. (14)
OR
Q.4. Write a detail note on : Marketing Ethics. (14)
Q.5.Write a note on: e-marketing. (14}
OR

Q.5. Write a detail note on: Global Marketing. (14)



