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Q.1. Discuss the importance & scope of rural marketing . (14)
OR

Q.1. Write a note on various factors of rural marketing environment. (14)

Q.2. Describe the buving decision process in context of agriculture & rural marketing .in detail.. (14)
OR

Q.2. Explain the buving behavior pattern and influences of rural consumers. (14)

Q.3. Write a note on marketing researcn system . (1)

OR

Q.3. Differentiat: between rural & urban market research, (1

Q.4.What is rural market segmentation? Describe the process of its in detail. (14)
OR

Q.4. Describe the bases of rural market segmentation in detail. (14)

Q.5 . Write a note on pricing and distribution of agricultural products in detail. (14)
OR

Q.5 . Discuss the role of government in marketing of agricultural products in detail. (14)
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