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Give meaning of crisis management. State it's characteristics,
Wyl

Assefl 521581 Amendl 7
Explain the Cash Crisis.
521521 [Aula UsdRell dotssiall mendl. 3
Explain the stages of crisis decision making.

uq ol ds -Q cisl 1l wated widl, (518 uel W ) 4

. wWsH 1l s2lsdl [Qeuat ol W2 w33 8.

1..Why crisis department is needed in the unit .

2.52158 ol yst3 il

2. State the Types of crisis

3. gl Rl cudl 528152l of Ws Hecae] 5101 ololl ub.

3. What Factor can be an Important cause of an external crisis?

¥ 5358l o WERA anal w2 ¢ %3dl B.

4, What is needed to cope with the crisis.

u.sdlsdl ded ¢?

5. What is a crisis?

6. sLHEL ol wouz a2t ofl Mol dla A Awll ¥dl ysiR ol 5358l u%?
6 .what kind of Crisis did the workers have if they were demanding increase pay?

Y.2 c2fdleds dUldet ol datal el 14
Q.2. State the characteristics of Strategic management,

wadl
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Explain the area of strategic management.
el UMt U oAl AUl 7

Write a note on strategic management.

u.2 ofl A5 A arsel Ui waiol AL (51 UL UR ) 4

1. Hud eyeRuedl Wad 9.

1. what is the main strategy.

2. eeleds [l s uuwdlRl Aaqlal.

2. Which level of strategic decision to take.
3.8leHE UUCet of M lsel bl Ad 53 asi,
3.How to evaluate strategic management.

¥ cfslens el Bal ysiRel (@l éla 8.
4.what kind of dacision i< a strategic decision?
u.eyeleds lala ofl vl 8¢,

S.impect of strateg.c cerision.

5. cYBleHs of UsdR g 8l A

6.What is the strategic design?

U3 aes addly sled ¢ uuendl. 14
Q.3 What is consumer behavior. Explain.
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Explain the Marketing Research.

ol delldat ot stauel ofl yal 53, 7
Discuss the benefits of Marketing Research.
y3 ofl L A5 A cisel Wl walol W, (5l Ul AL ) 3

4. AULES AdQLs el ysid wQudl.

1. Explain the types of consumer behavior

2. floyciadell WALl IR Aol UR.
2.What is the basis of the purchase of goods.
3.0 dglluet ot Usi3 omaldl.

3. State types of marketing research.

¥.0UE5 AdR]s o sl URell wUMR 537
d.what factors affected to consumer behavior,
w.ales adus ofl catvay wl

5.Define consumer behavior,

Y.¥ Hietd 95 wllwel oll AGU-AlEL Qe 14
Q.4 State the merit-demerit of menpower planning.

uelel
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State the process of menpower planning,
Hletaala wWllaretedl waRauld sl 7
Explain the need for manpower planning.
yyofl . As A atsel 1l wwale wdl (81 uel AQL ) 3
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1.How many stags of menpower planning.

2. Hlotd 9B widloget 8 duwdld wa 8.

2.At what level is manpower planning.

3 MG wRlogeta ollost sall «iA ol asiat.
3.By what name can menpower planning be known?

¥ -t 96 utlleret ofl cauayl W,

4. Define manpower planning.

WoHlete ulsal welleget of Mo gLl

5.Explain the importance of manpower planning.
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