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|. Write a detailed note on effectiveness of Marketing Communication.
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OR

. Explain role of Marketing Communication.

. Explain types of Sales Promotion.
OR

. What is Sales Promotion? Explain its limitations.

. Explain methods of Trade Oriented Sales Promotion.
OR

. Explain methods of Consumer Oriented Sales Promotion.

. Explain various schemes of Sales Promotions.
OR

. Explain methods of Salesman Oriented Sales Promotion.

. What is Consumer Oriented Selling? Explain its Significance.

OR

. Explain concept and issues of Relationship Marketing.
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