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1. What is Rural Marketing? Explain Product planning for rural markets. 14
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OR
Explain quality and size; Packaging and branding decisions for rural markets.
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2. What is Pricing Decisions? Explain Concepts, significance and pricing objectives in rural
marketing. 14
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OR
Explain pricing policies and pricing strategies in detail.
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3. What is rural marketing promotion? Explain its Concepts, significance and copy decisions.
14
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OR
Explain Types of Media and Problems of reaching rural audience and markets.
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4. What is Distribution? Explain its significance and Distribution channels. 14
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OR
Explain logistics in tural markets.

AL W AM 22Ut (ARl UM AL
5. What is Rural Retailing? Explain rural consumer, retailing and rural retail system. 14
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OR
Write note on rural channel behaviour.
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