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Q-1 Explain the differentiated and the Undifferentiated Marketing strategies [14]
with respect to Target Market Strategy:
a OR

Q-1 Explain the concept of market segmentation. Discuss thebases of market [14]

segmentation for the industrial products .

Q-2 Explain the effects of Macro Environmental Factors. ‘ [14]
' ’ OR
Q-2 What is Consumers Behavior? Explain the effects of Personal and Social factors an
Consumers decision Process? [14]
Q-3 Explain the various methods of estimating future Demand in Marketing: [14]
OR '
Q-3 Give the meaning of Marketing Strafegies. Discuss methods of aggressive (14]
Strategies.

Q-4 Explain the concept of Product. Discuss the important decisions with regards to. [14]
TheProduct Decisions:

OR
Q-4 Writeanoteon:
[A]Product innovation [07]
[B]Branding [07]
Q-5 Explain- the Cost Oriented Pricing and Demand Oriented Pricing: [14]
OR ' :

Q-5 Explain the types and objectives of Pricing Decisions. [14]



