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Note: Attempt any three questions.
Q.1 Explain the meaning and objectives of pricing decisions and
Describe Demand oriented pricing.
OR
Q.1 (A) Discuss the process of market segmentation.
(B) Explain the meaning, characteristics and significance of marketing.
Q.2 Discuss the macro environment of marketing. Explain their impact on
Marketing decision making.
OR
Q.2 (A) Discuss the difference between consumer buyer’s behavior and
Organizational buyer’s behavior.
(B) Explain the economical and social factors affecting buyer’s behavior.
Q.3 Describe the meaning and importance of “Market Measurement” &
“Demand Forecast”. Discuss any two methods of estimating Future Demand.
OR
Q.3 (A) Discuss the formulations of strategic planning and process.
(B) Describe any two marketing strategies.
Q.4 Explain the meaning and classification of product and describe the product mix
Decisions.
OR
Q.4 (A) Write a note on Labeling and Packaging.

(B) Write a note on Brand Decision.
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