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What is Product? Explain product characteristics in detail.
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What is product management? Explain its objective and process.
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What is Product planning? Explain its objectives and components.
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Explan product innovation and product standardisation in detail.
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Explain meaning, importance and decision of product line and product mix.
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Explain product life cycle and marketing strategy implication in detail.
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Explain meaning, importance and aspects new product development
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Discuss new product development process in detail.
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What is brand? Explain Role and limitations of branding, and Types of brénd,
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Explain Packaging, its objective, function and essentials off good packaging.



