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1. What is Product? Explain Product and product management.
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OR
1. Discuss product characteristics in detail.
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2 What is Product planning? Explain the objectives and components of it.
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OR
2, Explain : product innovation and product diversification in detail,
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3 Explain the product life cycle decision in detail.
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3. Explain product mix and product g]x‘ﬂ'\x strategy.
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4. What is new product development? Explain process of new product development.
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OR
4. How new product development can be diffuse? Explain.
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5. What is Brand? Explain branding decision and its Role and limitations.
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OR
S. What is packaging? Explain its Objectives and functions of packaging.
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