24 FEB 2021
M.Com. Semester —1 Examination
February- 2020

Subject: Product & Brand Management (Marketing-2)
Subject Code: 23364

Q:1 el AULEet ol 3l wRucl Qetet Aues ofl QLAY waiueldl @A w1l s,

OR

Q:1(A) Uetal ol QRQYU cua@sciAl uAl.
Q:1(B) 25 ollu : &3ls QeAuyl

Q2 UElal YaotUs oll VAUA doll €35 duissioll cjguotl WA asldl,

OR
Q:2(A) NELA BAYat ol 32 UR olltl Gl
Q:2(B) @5 ollt: UeleRuil [Aela
Q3  WFotetl 3 ua sl @Qrctiell clel.

OR
Q:3(A) otell Uetel @std ofl YEau @Y uxm.
Q:3(B) otcll Uelt [@AsiA of Mol uAL
Q4 ollBoL oll st wal Halel @R uAl 52

OR

Q:4(A) 25 dlltl: tlles A5
Q:4(B) tlosell UsA (AN uAl 53

of\€l:
o ysoiusiell 2AHA Q.30 Saisall 282,
o y=ofusni ¥ u=chHiel S\g yel Hel URellell o AHIudle 282

e £35 URololl ORI ANSARVII (A HISell) 2EA. WS §G B2 HIS of 289

(18)

(09)

(09)

(18)

(09)

(09)

(17

(09)

(08)

(17)

(09)

(08)



English Version

Q:1  Discuss about objectives of product management along with various responsibilities
of product manager.
OR
Q:1(A)Discuss various characteristics of product.

Q:1(B) Short note: Competitor analysis

Q:2  Describe product life cycle with strategies for each stage.
OR
Q:2(A) Write a note on objectives of product planning.

Q:2(B) Short note: Product line decision

Q:3  Describe in detail about objectives and functions of packaging.
OR
Q:3(A) Explain about new product development process.

Q:3(B) Discuss importance of new product development.

Q:4  Discuss about role and limitations of branding.
OR

Q:4(A) Short note: Brand positioning

Q:4(B) Discuss about types of brands.
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