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What is advertising? Explain its importance, objectives and nature.
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Explain types of Advertising in detail.
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| Wwhat is communication? Explain communication process in detail.
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What is advertising? Explain advertising process.
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What is Advertising budget? Explain advertising budget appropriation in detail.
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Explain Aliocation of advertising budget in detail.
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© What is Media? Explain Print media with its pros and cons.

OR

4. 1teed ualeoll el uRael @t dudl.

Media selection and testing explain in detail.
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' What is advertising effectiveness? Explain its pré and post tests.
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Explain Role of adverting agencies and its cliental relations.
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