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Marketing of Services -
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Total Marks : 70
Note: All Questions carry equal Marks

Q. 1 Define Service Marketing. Discuss Types of Services.
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OR
Differentiate between Goods and Service Marketing.

HIGRLHLL vl Acizll olt MEZDL R detoltets AAL 52
Q. 2 write a detail note regarding selection of Target Market.
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Or
Discuss elements of Service Marketing Mix.
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Q. 3 Discuss steps involved in buyer’s decision mak_ing process in service marketing.
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OR

Compare, post purchase decision between individual customer and organizational buyers behaviors for service
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Q.¥ write a note on element of marketing mix of services. (Any one)

A. service product B. Physical evidences.
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Q. U Acisla {BEot ot wHe w2 Wsa olollell ( prepare an application/model for service marketing)
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