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Q.1. Describe the bases of market segmentation for industrial product and discuss

the market targeting. (20)
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OR
Q.1. (A) Explain the consumer products and industrial products. (10)
sl Qe Aud A0 Aetsll Anondl,
(B) Exphain the difference between marketing and selling, (10)
HIEEDL A QALpL dRAdl datad ANl
Q.2. Explain the meaning,types and process of Buyer Behaviour. (20)
Wes adorsil el ustdl wa wkal anoadl
OR
Q.2. Explain macro and micro Environment. (20)
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Q.3. Describe the meaning and importance of market measurement and demand forecast and

discuss the methods of estimating future demand. (20)
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OR
Q.3.Explain market leader strategies and growth strategies. (20)
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Q.4. Describe the product mix and new product development. (20)
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OR
Q.4. Explain product life cycle. (20)
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Q.5. Discuss factors affecting pricing policies. (20)
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OR
Q.5. Describe the objectives and various policies of pricing decisions. (20)
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