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Time : 3 Hours M.com. part 1 [External] Total Marks : 100
- ege1 2015 (cove — @562 )
Marketing management paper no 101

Q:1 [A] What is marketing ?Discuss the importance of marketing in changing environment . {15]
[B] Write a note on target marketing ' [05]
: OR
Q:1 Explain the factors affecting market segmentation . (20}
Q:2 Explain the meaning of buyer behavior and Describe Buyer’s decision making process . [20]
OR
Q:2 Explain the macro environment of marketing and their impact on marketing decision
' process. [20]

Q:3 [A] Explain the meaning of growth strategy and describe the various types of [10]
growth strategies.

[B] Explain the market leader strategies. [10]
OR
Q:3 What is Demand forecast ? Explain various methods of estimating future demand . [20]
Q:4 Discuss the process of new product development . [20}
OR
Q:4 Write a note on (any two) :- [20]

[A] Product mix
- [B] Packaging and labeling
[C] Product life cycle
Q:5 Describe pricing policies and its strategies. [20]
‘ OR

Q:5 Explain the meaning of pricing Decisions and discuss the factors affecting pricing decisions . [20]



