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Q.1. What is Product? Explain Product concepts in detail. 20
OR |
Q.1. Explain: 20
‘ [1] Product Line.
[2] Product Life Cycle.
Q.2. What do you mean by New Product? Explain New Product idea

generation in detail. 20
OR
Q.2. Explain New Product Market Testing in detail. 20
Q.3. What s Branding? Discuss basic branding concepts. 20
| OR
Q.3. Write short notes: 20
[1] Brand Awareness.  [2] Brand Image.
Q.4. Discuss brand extension decision. 20
. | OR
Q.4. Explain: Private Branding versus National Branding. 20
Q.5. Explain ways of making Brand popular. 20
| OR
Q.5. Write short notes: 20

[1] Industrial Branding. [2] Retail Branding.
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a9, delel »2d 9i? dsia vaal [Product Concepts] [0 auandl. 20
| 2l .
s, 4, ¥HYAL: 20
(1) e dw.
(R) udsia Ala- us,
YUsA,R, -dligia A2d gi? adligin Rar GEoia —uldeila [New Product
idea generation] [A21d auanal. R0
aaql
UELIEN -dl deiel o2 su18 [Market Testing] [Razell uuosial., R0
ws,3.  1usel [Branding] A2d A? trusRenlL yaed valal [basic
branding concepts] 2al. | R0
waq)
a3, gsdiaaul 20
(1) e ona3sdl [ Brand Awareness ]
R) e gld. [ Brand Image ]
VLSS i1y, [Qadze [Brand extension] Rt 2l 0
wadl
way,  awend: el s R3ea 0dlu wsse [Private
Branding versus National Branding]. 20
UEC RN ety ~Umll alsDudl wid a1 Gl 1wl RO
waql |
us U, 2% -4 aui: | R0

(1) s ss@.  [Industrial Branding]
(k) tg2s Al syl [Retail Branding]
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