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1. What is product? Write a detail note on product and its characteristics. 20
OR
. What is product management? State its objectives. 20
2. What is product planning? Write a detail note on it. 20
OR
2. Write a detail note on component of product planning. 20
3. What is product mix? Explain various strategies of product mix. 20
OR
3. Write a detail note on product life cycle. 20
4, What is new product? Explain its importance. _ 20

| OR
4, Describe the process of new product development. 20
5. What is brand? State its roles and functions. 20
) OR

5. What is packaging? State its objectives and functions. 20



